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Pressboard Studio is leveraged by the largest publishers and 
brands in the world. In 2023 alone, we analyzed over 18,000 
pieces of branded content from 815 publications, read by more 
than 100 Million people.

We've compiled the results for you in this 2023 Pressboard 
Branded Content Benchmarks Report. 

How do your stories measure up?
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Never Boring
The Pressboard team has compiled benchmark data on the 
branded content industry for nearly a decade. Over that time 
we’ve seen formats evolve, distribution strategies adapt, and 
performance metrics expand as publishers use data and 
measurement to bring stories to audiences in new and 
exciting ways.

Branded content has become the primary revenue source for 
many publishers across the globe. Despite economic 
headwinds, branded content campaigns measured through 
Pressboard increased by more than 50% in 2023 compared 
to 2022. This historic was growth driven by a wave of new 
publishers adopting Pressboard to streamline their reporting, 
and existing publishers scaling their operations to meet 
advertiser demand.

2024 will bring continued growth and efficiency to the 
industry as early developments in AI enhance everything 
from content creation to distribution to measurement.

As much as everything changes, one thing will always hold 
true. A great story, told by a trusted source, enjoyed by a 
loyal audience will never go out of style. 

We can't wait to see and hear the stories you will tell.

Jerrid Grimm
Co-Founder, Pressboard by impact.com 

“Pressboard is the Best Content 
Marketing Tech Platform”
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Pressboard Platform - Activity 

Trendline - Stories Published per Year

Publications

815
Campaigns

8,313
Stories¹

18,069
Reads

118,298,524

1,381,975 Hours +54% +5%

Spent with branded content (Jan to Dec 2023) Stories published in 2023 vs 2022 Reads in 2023 vs 2022

Trendline - Article Reads per Year

¹Stories refers to a grouping of related content pieces within a campaign.  A Story can contain 1 or more related articles, videos, social posts and ads.



Content Performance
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42 sec 48% 82%

Avg Active Time / Story Avg Scroll Depth / Story Avg Engaged Read Rate (+10 sec)

Avg Reads / Story

12,945
Avg Unique Reads / Story

10,793
Quality Read Rate (+3 sec)

96.5%
Avg Conversion Rate

2.7%

Most Read Articles are the articles that received the highest number of pageviews, as measured by Pressboard Analytics

View This Story View This Story View This Story View This StoryView This Story

Most Read Articles

https://www.nytimes.com/paidpost/tiaa/on-the-right-track-retirement-ready.html
https://www.bustle.com/style/three-elevated-workout-styles-to-shop-now-at-marshalls
https://www.cnbc.com/advertorial/from-hongkong-to-the-world/
https://www.businessinsider.com/sc/how-cloud-based-browser-management-can-improve-your-it-strategy
https://www.atlasobscura.com/itineraries/7-places-to-experience-big-wonder-in-texas


Content Conversion
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4,354 1,818,624 2.3%

Articles containing in-article links In-article link clicks Click-through rate (article read -> link click)

Highest Converting Articles are the articles that received the highest click through rates, as measured by Pressboard Analytics

View This Story View This Story View This StoryView This Story

Highest Converting Articles

View This Story

46% 
of the 9,544 articles published in 2023

417 
average link clicks per article

657% 
higher CTR than display ads (source)

https://www.usatoday.com/interactives/sponsor-story/aldi/flavorful-twists-on-classic-fall-recipes/
https://www.narcity.com/win-montreal-trip-laurent-dagenais
https://www.bustle.com/shopping/the-hottest-toys-to-buy-the-kids-in-your-life-this-holiday-season
https://www.timescolonist.com/sponsored/new-victoria-tapas-restaurant-is-the-perfect-gathering-spot-for-patio-and-late-night-dining-downtown-7155756
https://www.cnbc.com/advertorial/2023/05/04/ai-the-opportunity-of-a-lifetime.html
https://www.adroll.com/glossary/what-is-click-through-rate
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Social Posts (Organic Reach)

231,420

Avg Impressions / FB Post

59,935 14,613

Avg Impressions / IG Post Avg Views / IG Story

+39% 
compared to 2022

+200% 
compared to 2022

-34% 
compared to 2022

Top Performing Social Posts are the sponsored organic social media posts that received the highest number of impressions. Organic social posts can be promoted on the social platforms.

Top Performing Social Posts

View This Story View This Story View This Story View This StoryView This Story

https://www.facebook.com/PGATour/posts/756471559844737
https://www.facebook.com/theplayerstribune/posts/2389633527881456
https://www.facebook.com/atlasobscura/posts/1561514121332490
https://www.facebook.com/WeddingbellsMag/posts/1415921779206906
https://www.facebook.com/thescarymommy/posts/1334979333774722
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Video Performance

277,730

Avg Views / Video

217,521 14,613

Avg Views / Video Avg Views / IG Story

0.84% 
Engagement Rate 

(Comments or Likes / View)

0.38% 
Engagement Rate 

(Comments or Reactions / View)

1.27% 
Engagement Rate 
(Replies / View)

Top Performing Videos are the sponsored YouTube Videos that received the highest number of views, as measured in Pressboard.

Top Performing YouTube Videos

View This Story View This Story View This Story View This StoryView This Story

https://www.youtube.com/watch?v=O2tjF9xO6JM
https://www.youtube.com/watch?v=kAFzbzxsXKU
https://www.youtube.com/watch?v=vk4PEDxgviw
https://youtu.be/qdLFL9maLHM?si=qYJ6f0ZtZmi6Z8Vc
https://www.youtube.com/watch?v=sq-42I2OsZo


4,436,885,933

Total Ad Impressions

DEVICE % OF PAGE VIEWS

Phone 71.2%

Desktop 16.6%

Tablet 11.1%

Other 1.1%

SOURCE % OF PAGE VIEWS

Referral 56.8%

Direct 26.4%

Facebook 15.4%

Search 1.1%

Instagram 0.2%

LinkedIn 0.1%

Twitter Less than 0.1%

DevicesTraffic Sources
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Pressboard Studio Benchmarks – Traffic Drivers

$13,965,336 $3.14

Total Ad Spend Avg CPM (Cost per 1000 Impressions)

$0.40

Avg Cost per Click (CPC)

$1.35

Avg Cost per Landing Page View (CPV)

$3.90

Avg Cost per 1,000 Impressions (CPM)

Facebook ad CTR

1.34%
Polar ad CTR

0.22%
Google ad CTR

0.13%
Nativo Ad CTR

0.20%



This benchmark report was compiled using data from Pressboard Studio 
between Jan 1, 2023 and Dec 31, 2023. 

For more information about Pressboard please visit 
www.pressboardmedia.com or e-mail info@pressboardmedia.com 
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BUILD YOUR OWN BENCHMARKS WITH 
PRESSBOARD!

GET A DEMO

http://www.pressboardmedia.com/
mailto:info@pressboardmedia.com
https://get.impact.com/pressboard-contact-us/?hsLang=en

